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Research

When starting to redesign AthFest, I 
researched the festival online and found 
basic information about what it is, who it 
is for, and what it’s purpose is. 



When researching, I turned to various 
platforms such as Reddit and FaceBook 
to read past review about experiences 
attendees have had at AthFest.  



Research

On top of researching, I conducted a survey from past AthFest attendees 
about their own experience going there. From the survey and internet, I 
learned that most, if not all, people who attend primarily go for the music. 
The music has and always will be the main draw of the festival. 

I also learned that there was little to no signage at the festival grounds. It 
was extremely hard for out of towners and even Athens locals to find 
their way around. This was an extremely important detail as attendees 
should be able to go to a festival and have fun, not worry about how they 
are going to get around. 

Overall, from my research I found that the community aspect of AthFest is 
what really brings the festival together. People attend for the music, but 
they stay for the community. This lead me to design my festival around 
that specific thought. 



Concept Exploration
When redesigning AthFest, I first started 
with figuring out how community and 
interaction can be portrayed. 



Concept Exploration



Agora

Be The Dream

Till the Cows 

Come Home

When exploring, I came up with three concepts that I thought revolved 
around AthFest: A blockparty, gathering, and a dream. All focused on 
different areas of AthFest such as the party, the reason for it, and the 
history of the town. 

After review, I decided that a combination of all three was what was best 
for AthFest. These concepts expanded AthFest too wide, and the 
concept needed to be narrowed down. 

Concept Exploration



A Crescendo of Creative Energy

Be a Part of the Spark

When coming up with the title for my concept, I initially focused more on 
the music side of AthFest. However, I realized that music is not all what 
AthFest is about. Music is just a small part of it. That is why I changed the 
title to be more community driven, urging people to get involved with the 
non-profit side of the festival. 

Concept Exploration



The concept for AthFest builds upon everyone working together as a 
community. This was extremely important to get through the design and 
the written parts of AthFest. 

In order to play a music box, you must first wind it up. Only 
then can it play music. Athens, like a music box, is wound 
up with creativity all year until it is released through 
AthFest. The community acts as the hand turning the key, 
and the figurines are the musicians and creatives at 
AthFest. Without the support of the community, the artists 
would stand still, unable to make music or dance.



Every song on a music box is unique, even if it plays the 
same tune over and over again. The music never stops at 
exactly the same point, never plays with the same quality, 
and never starts in the same place. When it is repaired, the 
gears change and shift, and it becomes a completely 
different box than it was before. Athens, similarly, changes 
with its people. With each addition and loss of community 
members and artists, Athens becomes a brand new city, 
never repeating a day.

Concept Exploration



Manifesto
When coming up with my manifesto, I 
struggled with verbage and figuring out 
what exactly needed to be conveyed. 



We believe dreams that create and form 
history are only achievable through the 
support of their community. The late 
nights and early mornings don’t happen 
alone; they happen together. Support 
the dream and watch history unfold.


First Draft

We believe innovative dreamers and 
artists shape history the best with the 
support of their community. The late 
nights creating new tunes and the early 
mornings designing first drafts aren’t 
spent alone; they happen together. Be a 
part of the community by supporting 
the lone artists and watch history 
transpire.

Second Draft

Manifesto



We believe artists who create collaboratively produce 
the most powerful pieces of art. Like a song, every 
voice and movement amplifies their ambition until it 
booms and can no longer be ignored. When working 
together, our actions have the ability to spark and fuel 
the creative ideas of our community. Join the chorus 
and uplift the voices of Athens. 

Final Manifesto

In the end, I changed it to be more 
community focused so that the real 
message of AthFest shine through: to help 
the children in the arts.

Manifesto



Logo



Logo



Logo



Logo



When designing the logo, I wanted the 
design to express the handmade and 
imperfect side of the Athens community. 
It is easy to forget that AthFest is all 
volunteer run and made by everyday 
people, so I wanted to express this 
through the design. 



After weeks of sketching and countless 
iterations, I finalized a design that 
encompasses all of AthFest and the 
Athens community. From it’s imperfect 
letterforms and letter interactions, this is 
what AthFest is about. 

Vector Iterations

Finalized Logo

Logo



While designing, I kept having this idea of 
a “spark” in my mind. All it takes it for one 
spark to start a fire - a movement. This 
concept was something I needed to 
capture within AthFest, so I created the 
main element of AthFest - The Spark. 

Logo



Typography



When selecting typography, it was 
extremely important that the type be as 
clean and legible as possible. Because the 
logo is handwritten, the typefaces chosen 
for headers and body text needed to 
balance it out.

Typography
Typography Iterations



Headlines
Subheading

Neue Haas Grotesk Display Pro Black 

Neue Haas unica Bold italic 

Neue Haas Grotesk Text Pro Body text. Lorem ipsum dolor sit amet, consectetuer adipiscing elit. 
Aenean commodo ligula eget dolor. Aenean massa. Cum sociis natoque 
penatibus et magnis dis parturient montes, nascetur ridiculus mus. 
Donec quam felis, ultricies nec, pellentesque eu, pretium quis, sem.

Neue Haas Grotesk Display Pro Black 

Typography

The final typography 
chosen reflects the 
cleanliness and high 
readability as 
discussed before. 



Color



I knew immediately that AthFest needed a 
bright color palette. In order to portray the 
festival as it is, the colors needed to be 
bright, vivid and electrifying. 

Color
First Color Palette

Second Color Palette



In the end, I created a color palette that 
expresses this electricity that AthFest 
creates. After the main palette was 
created, I expanded the palette to have 
tints and shades of each color. This 

makes it easy to use colors when 

contrast may be an issue for specific 

color combinations. 

Finalized Color Palette

Color



Signage



When creating icons, I wanted the 
structure to be rough and handmade. This 
was so that the icons would reflect the 
logo. 



This proved to be slightly difficult as the 
icons needed to be legible from far away. 
In the end, I decided to have the generic 
icons structured similarly to the logo, 
while the more serious and structured 
icons be clean and sharp. 

Signage



Finalized Icons

Signage



Initial Small Signage

Signage



Final Small Signage

Signage



When creating large signs for wayfinding 
at the festival, I needed to figure out a 
way for everyone at the festival to see 
where they are going at any point. Initially, 
I played around with the bounding box 
being the arrow itself. I thought this would 
be an easy way to direct attendees 
around, but the form proved be hard to 
add different length words into. 



Additionally, the form would make it hard 
to read the words from a distance.

Signage



In the end, I settled on created a hanging 
structure that mimics a road sign and 
hangs from the light poles. This proved to 
be successful as anyone would be able to 
look up and see where they are going, or 
where they are relative to a landmark. 

Signage





Maps



Maps

Map iterations



Finalized Map

To create my maping system, I used the 
same color coding system as my 
branding. To keep the key as legible as 
possible, I reduced the color code section 
to a small bar underlining the headers. 
This minimized distractions on the map 
while still showing the viewer why the 
different colors matter. 

Maps







Graphics



Graphics

Initial Poster Iterations



Final Poster Iterations

Graphics





Stage Schedule Iterations

Graphics



Final Stage Schedule Designs

To finalize these schedules, I streamlined 
the design to maximize legibility. 
Previously, the artists names were 
unreadable from a distance and from up 
close. The band names blended together 
and the hierarchy was a mess. 



Now, the band names are extremely 
legibile, even from a distance. This design 
also highlights performers, making it a 
more interesting graphic to look at. 

Graphics





Social Media Graphics

Graphics



Social Media Band Templates

Graphics







Entrance Monument



Entrance

Initial Designs

The entrance design is based around the 
aspects of community building on top of 
each other. Initially, I wanted the frame to 
be covered, but I found that letting the 
structure shine through communicates the  
handmade aspect of AthFest more. 



Final Design

Entrance


